
2026 GSCCC
Fall Product Program

Troop Guide 



Shannon Daugherty is the Business Operations Specialist at Girl Scouts of the
Colonial Coast, where she has worked for five years. A lifelong Girl Scout, she
combines her personal experience and passion for the program to assist
volunteers. Outside of work, Shannon enjoys camping and reading with her
dog. She is dedicated to helping Girl Scouts build skills and create lasting
memories.

Meet your Team

Janelle Campbell is the Product Program Manager at GSCCC, where she
has worked for nearly seven years. She coordinates teams, develops
product strategies, and analyzes sales to empower girls with courage,
confidence, and character. Known for her energy and organization, she
ensures smooth operations, especially during cookie season. Outside of
work, Janelle enjoys NASCAR races and spending time with friends and
family, bringing passion and fun to all her endeavors.

Fall Product Glossary

SUFPC - Service Unit Fall Product Coordinator  
TFPC - Troop Fall Product Coordinator  
M2- The online platform for Fall Product,
offering magazines, personalized products,
BarkBox, candles, and Tervis items.  
Ashdon Farms - Vendor for nuts and
chocolates.  
Mags & More - A segment of the Fall Product
program that features magazines, Tervis,
BarkBox, personalized products, and candles.  
PAEC - Parent/Adult Email Campaign.  
Care to Share- A council-wide service initiative
allowing customers to purchase nuts for
donation to the USO, with the council managing
the delivery of these items.  

SUFPC Information

Name: ____________________________________

Phone Number: ___________________________

Email Address: ____________________________

We’re excited to have you on board for the Fall Product Program! By stepping into this role, you are
helping your troop and Girl Scouts build confidence, develop entrepreneurial skills, and work
toward exciting goals. Your support and leadership make a tremendous difference in creating a fun,
successful, and rewarding experience for everyone involved. Thank you for sharing your time,
energy, and enthusiasm. We truly appreciate your commitment and can't wait to see all that your
troop accomplishes this season.

Here's to a fantastic Fall Product Program filled with growth, learning, and success!



Getting Started: 
Complete your Troop Fall Product Coordinator Agreement. 

Follow the link sent to your email address to access the M2 site. (If you haven’t

received an email, and you filled out the Troop Fall Product Coordinator

Agreement, contact your Service Unit Fall Product Coordinator (SUFPC) or

customercare@gsccc.org.) 

Complete M2 system training.  Create your volunteer Avatar!  Send access

emails to the girls in your Troop.

The Girl Scout Product Program is an important part of every Girl Scout’s leadership journey. Girls
build the Five Skills—goal setting, decision making, money management, people skills, and business
ethics—while earning rewards and funding troop experiences. Every sale also supports our council by
maintaining camp properties, providing volunteer training and resources, and delivering quality Girl
Scout programs.

What is the
Fall Product

Program?

The Fall Product Program is an easy,
fun way to earn startup funds for
your troop activities at the beginning
of the Girl Scout year - Join us for all
the fun!



Friday, September 11
Program begins, and Girl Scouts have
access to M2 to send marketing emails and
can use order card to sell to friends &
family.

Saturday, October 3
Last day Girl Scouts can enter order card
sales in M2.

Sunday, October 4
Last day troops can enter order card sales
in M2.

Monday, October 5
Last day for customers to place online girl-
deliver orders
Last day to CANCEL an online girl-deliver
order

Thusday October 22 - Saturday October 25
Delivery of order card & girl delivery items
to the Service Unit. 
SUFPC will provide troop pick-up dates
and times. 

Sunday, November 8
Last day for online sale, and program ends

Monday, November 9
Final payment from families due to the
Troop Fall Product Coordinator. 

Wednesday, November 11
Final troop paperwork due to SUFPC. 

January 2027
Rewards are distributed to troops. 

Important Contacts

 

Important Dates

M2 Customer Service
support.gsnutsandmags.com 

1-800-372-8520

Ashdon Farms Customer Service
800-274-3666

 

 

Girl Scouts of Colonial Coast 
customercare@gsccc.org

757-547-4405



Sale Type Process Delivery to Customer

In Person 
Nuts &

Chocolates

Girl Scouts take orders only. 
Payments to be collected at time of delivery. 
Family/Troop enters orders in M2 by the
appropriate deadline. 
Girl Scouts turn in money. 

Delivered by the Girl
Scout to customers. 
Collect Payment.

Online Girl
Delivery
Nuts &

Chocolates

Girl Scouts create their personalized storefront in
M2 and send emails to friends and family. 
Customers pay online and select girl delevery- no
shipping fees. 
Orders are automatically credited to the
participants in M2. 

Delivered by the Girl
Scout to customer.
 Payment was collected
online in advance. 
If a Girl Scout cannot
deliver an order they
must contact M2
customer service by
October 5, 2026.

Direct Ship
Nuts &

Chocolates

Girl Scouts create their personalized storefront in
M2 and send emails to friends and family. 
Customers pay online, including the cost of
shipping. 
Orders are automatically credited to the Girl Scout
in M2. 

Shipped directly to
customer. 
Standard delivery is 1-2
weeks. 
Customers have the
option for expedited
shipping. 

Magazines &
More

(Tervis,
Candles,
BarkBox,

Personalized
Products)

Girl Scouts create their personalized storefront in
M2 and send emails to friends and family. 
Customers pay online, including the cost of
shipping. 
Orders are automatically credited to the Girl Scout
in M2.

Shipped directly to the
customer. 
Standard delivery is 6-8
weeks. 

Care to Share Program
The Care to Share Program is a great way for customers to give back to the
community! Girl Scouts collect donations (in $8 increments) and the council
takes care of delivering the product to the USO Mid-Atlantic. Girl Scouts earn
rewards and troops earn proceeds for each donated item. Girl Scouts will
receive a special patch if they have 12 or more Care to Share donations. 

 GSCCC is proud to be partnering with the USO Mid-Atlantic. 

Participation Options



Girls: Create your avatar, send 36+

emails, use the “Share My Site”

function in the M2 system, and reach

$400+ in total sales. 

 

Personalized Patch
Volunteers: Create your avatar,

send the Parent Guardian
Email Blast and reach $2,000 in

total Troop sales.

Proceeds and Reward Guidelines
Troop Proceeds are based on the troop’s total sale during the Product Program. Troops earn 15% of
their total sales. These proceeds should be used fund Girl Scout activities, experiences, service
projects, and other troop expenses throughout the year.
*Troops who opt out of rewards may earn an additional 2% in proceeds. Daisy, Brownie and Junior
troops may not opt out of rewards. 

Girl Rewards are earned by Girl Scouts based on their participation and achievements during the
Product Program. Rewards recognize Girl Scout’s effort and success while encouraging goal setting,
teamwork and entrepreneurship. 

Proceeds may only be allocated to Girl Scout troops/groups where multiple Girl Scouts are the
joint beneficiaries. Proceeds fund troop/group objectives where Girl Scouts have made a
democratic decision regarding the use of funds. 
Proceeds received by a troop/group are non-transferable. Girl Scouts who leave the troop or leave
Girl Scouting are not entitled to proceeds earned while in the group when they leave. 
Cash based accounts may not be kept for or distributed to individual Girl Scouts. 
All rewards earned by Girl Scouts through product activities must support Girl Scout program
experiences (such as camp, travel, and program events; but not scholarships or financial credits
toward outside organizations).
Opting out of rewards is a troop/group decision and is only available for Girl Scout Cadettes,
Seniors and Ambassadors. 
Troops may not be split for the purpose of rewards.
Council reserves the right to substitute a reward.
The reward structure can be found on the back of the order card. Rewards are cumulative.



Tips!
Only order the exact number of nut/candy

items sold, as product cannot be returned to
Council. 

Rewards are automatically calculated. Please
note that rewards will take 1-2 hours to

update after adjustments have been made to
products sold.

You will receive an email from mail@gsnutsandmags.com to get started. Once you click on
the link, you will be prompted to create a password to access your M2 Volunteer account. If
you are a returning user, you can log in using your existing credentials. 
You will be prompted to complete certain account information, as applicable - watch a short
system training video, enter a mailing address, create your Avatar, and send access emails to
the participants in your Troop. 
A list of pre-uploaded Girl Scouts will be available for you to view. If some Girl Scouts do not
appear on this list at the start of the sale, don’t worry! Just send an “Add a Participant” form
to JanelleC@gsccc.org.
Girl Scouts must have a signed Caregiver Agreement form before they can sell. 
Girl Scouts can launch their sites on Friday, September 11, 2026.
Girl Scouts can enter their own paper orders into their account through October 3, 2026. If
they don’t enter their orders by then, the Troop Fall Product Coordinator has until 11:59 pm
on Sunday, October 4, 2026, to enter orders. 

Volunteer M2 Access - Getting Started

Adding Girl Orders into M2:
The Troop Fall Product Coordinator must enter any

paper orders cards not entered by parents into M2 on

Sunday, October 4, 2026.   

1.Choose Paper Order Entry from your dashboard.   

2.Click the pink pencil next to the Girl Scout’s name

to edit/enter orders. DO NOT enter online girl-

delivered products.   

3.Enter her total nut/candy items by variety from

her order card. 

4.Click Update.

5.  Make sure the totals match.   

There is no submit button! Orders are transmitted for

fulfillment automatically after the cutoff date.

PLEASE NOTE: TFPC's are responsible for ensuring a signed Caregiver Agreement is on file before
sending access emails to the girls in your troop. When caregiver's complete the form, a copy will be
sent to the TFPC on file. 



Troop Fall Product Coordinator Tips
Collect payment from caregivers
frequently. 
ALWAYS provide a signed receipt. 
Make frequent deposits. The safest
place for money is in the bank!
Enter Girl Scout and Council
payment into M2. 
Do NOT distribute additional
product if payments are not
submitted regularly - and alert your
SU Fall Product Coordinator if a
caregiver stops communicating.
All monetary donations must be
used to purchase Care to Share
items & may not be kept as income. 

 Accepting Checks
Ensure checks are made payable to
GSCCC or Girl Scout Council of Colonial
Coast.  
Starter checks should be avoided; all
checks must include an address and
phone number.
Avoid accepting post-dated or two-party
checks.
Confirm that the written amount
matches the dollar box. 
Deposit all checks into a designated
Council bank account.  
Returned checks will be processed by
Profituity, which will incur a return fee.
You can contact Profituity at 888-436-
5101.

Deposit Slips 
Keep fall product proceeds separate from
other troop funds when depositing to the
troop account.
Complete all fields on the deposit slip.
List the customer’s last name or the troop
number on the deposit slip, NOT the check
number.
One deposit slip equals one deposit. Start
a new deposit slip when you run out of
lines.
Only enter council deposits in M2.
Be sure the bank VALIDATES your deposit
slip. If they do not validate ask for a
printed receipt.
Council may receive bank corrections from
the banks; the troop and SUFPC will be
notified immediately by Council. 

Money Matters

Accepting Credit Cards
Troops decide whether to accept
credit card payments.
Troops bear all associated fees;
customers cannot be charged extra.
Use the name Girl Scout Troop # XXX
or GS Troop # XXX for accounts.
Funds must be deposited directly to
the troop account via payment apps
(Venmo, PayPal, CashApp).
Only adults can process transactions.
Credit card numbers must not be
written down for later processing
(PCI Compliance).
Troops must submit credit card
summary reports with final sale
paperwork.



Safety and Social Media
Basic Safety Guidelines

Girl Scout Spirit! Wear your Girl Scout uniform or other clothing to identify yourself as a Girl
Scout.
Buddy Up! Always use the buddy system. It’s more fun, plus it’s safe.
Be streetwise! Become familiar with the areas and neighborhoods where you will be selling
product.
Partner with Adults! All Girl Scouts must be accompanied by an adult when taking orders or
selling/delivering product. 
Plan Ahead! Always have a plan for safeguarding money. Avoid walking around with large
amounts or keeping it at home or school. Deposit troop and council proceeds often.
Do Not Enter! Never enter the home or vehicle of a person when you are selling or making
deliveries. 
Protect Privacy! Girl Scout’s names, addresses and email addresses should never be given out
to customers. Use a group contact number or email overseen by an adult for customers to
request information, reorder or give comments. Protect customer privacy by not sharing their
information. 
Be Safe on the Road! Always follow safe pedestrian practices. Be aware of traffic when
unloading product and passengers from vehicles.

Social Media and Marketing Guidelines
The Fall Product Program is a Girl Scout-led program and online marketing and sales efforts
should always be led by a Girl Scout while also being supervised by their caregiver. 
Those engaging in online sales and marketing must review and apply the Digital Marketing Tips
and Their Families (girlscoutcookies.org/digitalmarketingtips).

Post Allowed
Posting to personal social media is premitted. Be cognizant of setting (Private vs public)
Posting to LOCAL public social media sites (approved membership or public) with Girl Scouts
link is permissible for the promotion of online direct ship orders and public pick-up of girl
delivery orders. We remind parents to be safety conscious and cautious providing link to
unknown customers.  Always meet in public locations for distribution of Girl Delivery orders
from unknown customers. Girls may use private Facebook, Twitter, Instagram, text
messages, and emails as online marketing tools to let family, friends, and former customers
know about the sale.

Post Not Allowed
Posting to natikon sites such as, but not limited to eBay, Craiglist Amazon, Facebok
Marketpalce, YouTube, Spotify, etc is NOT permitted. 
No paid advertising of any kinf on social media or general media is allowed by troops or Girl
Scouts.

GSUSA and GSCCC reserve the right to remove or disable a link for any reason including
violation of guidance, inventory fulfillment issues, safety issues, or if sales and marketing
activity goes viral and otherwise creates unanticipated disruption. 

http://girlscoutcookies.org/digitalmarketingtips


Reminders

Remember, all product is automatically submitted for fulfillment! There is no “submit”

button!

Coordinate with your Service Unit Fall Product Coordinator to pick up your Troop’s nut/candy

items.

Print a delivery ticket for each Girl Scout order from your dashboard. 

When a Girl Scout arrives to collect their products, ensure that the caregiver inspects and

counts the items, and have the caregiver sign a receipt for your records.

Products

Troops should make sure their Girl Scouts coordinate delivery of product with their customers.

Happy customers equal returning customers!  

Girl Scouts will receive an online report of orders with email addresses and phone numbers of

their customers.  

Participants may contact customer service for additional customer information if necessary

for delivery.

Deliveries

Girl Scouts should select their rewards by November 8. 

If a Girl Scout does not make her selections, you may do so through the Troop account until

November 11.  

Rewards will be delivered to your Service Unit Fall Product Coordinator at the end of

December/ early part of January. 

Rewards

Your Service Unit Fall Product Coordinator is an excellent resource, and the Troop Fall
Product Checklist is incredibly helpful. If you have any further questions, feel free to
contact customercare@gsccc.org.



"My Girl Scout is attempting to register and get a “Campaign is Currently Unavailable”
message."

 • Girl Scouts cannot begin online account registration until the sale launch
date on September 11, 2026.

"I entered the email addresses to send access notifications to the Girl Scouts in my Troop,
but they haven’t sent, it says “Queued for Sending”. How long does it take to send?" 

• Access emails will not be sent to the participants until the launch date of the sale
on September 11, 2026. 

"I am a Volunteer and have a daughter participating. Can I use the same email address for
my Volunteer and Girl accounts?"

 

• Yes! You will be notified upon login as to which account you are signing on to.  
Volunteer accounts are accessed at: www.gsnutsandmags.com/admin, and Girl
Scout accounts are accessed at: www.gsnutsandmags.com/gscolonialcoast.

"One of my Girl Scouts received an online girl-delivered order that the family is unable
to deliver. How do I remove it?" 

 
• The parent/guardian (or customer) will need to contact M2 Customer Service to have
the order cancelled and removed from the system. This cancellation MUST be
completed before October 5, 2026.

"My girl received/entered orders that put her over the next reward threshold, but the
system isn’t showing that she earned the reward." 

• The system can take 1-2 hours to update the rewards section once additional sales
have been received / entered. 

FAQs

Questions? For questions regarding specific Council-
related details, contact your Service Unit or local Council

office. 

Girl Scouts of the Colonial Coast
customercare@gsccc.org 

800-77SCOUT 

For questions regarding M2OS or other general sale
questions, contact M2 Customer Support!

M2 Customer Service question@gsnutsandmags.com
 800-372-8520

We Appreciate You! Thank you for being an integral part of the Fall Product Program!
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